THE TWITTERING MACHINE |

[
A

RICHARD SEYMOUR

Published by The Indigo Press 29 August 2019
Demy PB with flaps| 978 1 99968 338 2| £12.99 | 256pp | eBook available

‘A BRILLIANT, URGENT, GAME-CHANGING INTERVENTION.’
China Miéville, author of October: The Story of the Russian Revolution

The Twittering Machine is a painting by the surrealist artist, Paul Klee, where the bird-song of a diabolical machine acts as
bait to lure humankind into a pit of damnation. Leading political writer and broadcaster Richard Seymour argues that
this is a chilling metaphor for spiralling social media use.

Anyone who has lived through the rise of the internet, the spread of
smartphones and the ascent of social media platforms will have seen a
remarkable shift taking place. As writing has shifted from analogue to
digital, it has become massively ubiquitous. Never before in human history
have people written so much or so frantically: texting, tweeting, thumb-
typing on public transport, updating statuses during work breaks, scrolling
and clicking in front of glowing screens at 3am.
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And as we type we share ourselves. Every minute detail of our lives is
surveyed and catalogued by social media giants who are driven by consumer
markets, driven by the belief that they now know us better than we know
our own selves. The nuance added by these platforms is that they don’t
necessarily have to spy on us. They have created a machine for us to write
to. The bait is that we are interacting with other people, our friends,
professional colleagues, celebrities, politicians, royals, terrorists, porn
actors, anyone we like. We are not interacting with them, however, but
with the machine. We write to it, and it passes on the message for us, after
keeping a record of the data. Former social media executives tell us that the
system is an addiction-machine. Like drug addicts, we are users, waiting for
our next dopamine hit as we like, comment and share. We write to the
machine as individuals, but it responds by aggregating our fantasies, desires s OuRGE, FORTOR-AT-LAnaE, THE SR
and frailties into data, and returning them to us as a commodity

experience.

In The Twittering Machine, Richard Seymour takes us on a journey into the dark side of social media, exploring just how
far we have strayed from the internet’s utopian potential. His analysis is infused with psychoanalytic reflection and
includes insights from users, developers, security experts and others. Probing the human side of this machine, The
Twittering Machine asks what we’re getting out of it, and critically, what we’re getting into.

ﬁ Richard Seymour is a writer and broadcaster and the author of numerous books about politics
>y including The Liberal Defence of Murder (Verso, 2008), Against Austerity (Pluto, 2014) and Corbyn:
The Strange Rebirth of Radical Politics (Verso 2016). His writing appears in the New York Times, the
London Review of Books, Guardian, Prospect and Jacobin.
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Richard will be available for UK and international event and media appearances throughout 2019
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NOTES TO EDITORS

About The Indigo Press
The Indigo Press is an independent publisher of fiction and creative non-fiction, headquartered at the legendary John
Murray building in London. Founded in 2017, it brings together a conversation-starting curation of books offering bold

ideas and beautifully crafted stories from around the world.

W: www.theindigopress.com T: @PressIndigoThe

About the MILD Group

Founded by CEO Susie Nicklin, MILD brings together a dynamic portfolio of book businesses that include award-
winning independent bookshop Dulwich Books (founded in 1982), long established international rights specialists The
Marsh Agency (founded in 1994), publishing house The Indigo Press (founded in 2017), and Live Lit, a thriving year-
round programme of events that includes three literary festivals. Each business operates individually whilst sharing
expertise across their teams, for an enterprising approach to publishing from acquisition to retail and promotion.

W: www.mildgroup.co.uk
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